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Date: January 10, 2010

To: Potential Sponsor

Re: St. Louis SLAM Womends Football Ted

Pl ease note that the St. Loui s Sdssfuly Wo
started and completed 7 full seasons since 2003. The SLAM is the current WFA
Champions and went undefeated with an 11-0 record in 2009. The participants
include some of the most intelligent, competitive, and fun-loving women from the
states of Missouri and lllinois. They have put an end to the question of whether or
not women are capable of playing full contact, tackle football. The attendance at
home and away games has grown over the years and we expect the fanfare to
continue to grow this season. Our team website had over 65,000 visitors in 2009,
and we averaged 35 hits a day in the off-season! The attendance at each home
game averages above 2000 and the volunteers and organizers do an excellent job
creating a game atmosphere that provides entertainment for all in attendance.

The St. Louis SLAM is not as widely pu
the area, but the potential for success is without question. St. Louis provides for a
target audience that is rich in ifsoThisba

2010 season is off to a great start. After winning the Championship in 2009, the
ladies of the SLAM are looking forward to repeating as WFA Champions in 2010.

Webd | i ke to take this opportunity to
in partnering with our organizati on.
one of our veteran players, Lonna Wilke, a theater professor at St. Charles
Community College. Please review this sponsorship packet and let us know if you
have any questions or need clarificati
with you and your business/organization in the hopes that we can both help each
other. Af t er al | , t h at TDogether EveryoneaAchieized Mord. s

Best wishes on a Repeat of our Championship year in 2010!
Regards,

General Manager and staff,
St. Louis SLAM, 2010.

The St. Louis SLAM is an official member of the WFA




St. Louis SLAM

Womandés Professi on:

PO BOX 295
Mascoutah, IL 62258

www.stlslam.com
slamfootball@hotmail.com

Dear Reader,

The SLAM Organization provides the opportunity for a diverse group of women to participate in a sport
once played exclusively by men. Women of all ages, races, religions, cultures, and physical talents are
encouraged to tryout and play. The only requirement is a passion for and a desire to play football. The
SLAM coaching staff and general managers recognize the importance of providing a quality experience
for SLAM players.

As little girls, we grew up longing to play a sport that we watched our brothers play and our fathers

coach. When we asked if we could play we were told
be able to play football ?0 The answer wil/l be an e
women to hit hard, run fast, and develop a mentally tough psyche. Football also requires year round

conditioning and strength training of the body and mind of all body types, heights, and weights.

SLAM players also give back to the comessbyi tvy. We p
sponsoring such fundraising events hosted by the Susan B. Komen Foundation and the March of

Dimes. We have collected and raised money for the St. Louis Police Department to help defer medical

costs for officers injured in the line of duty. We have showcased youth coed inner city flag football

games at half time of home games in hopes to encourage other young people to participate in sports.

SLAM Players have also made appearances at talent competitions at inner city elementary schools and

the Herbert Hoover Boys and Girls Club.

The cost of playing football is expensive. The equipment, including jerseys, to outfit a player alone can

run up to $600.00 and this figure does not include travel, venue, officials and media to promote the

team. The team, as in culture, is also diverse in socioeconomic level. Much of the expenses accrued

by player and team come directly from the playerds
factor to those that get to play and those that do not.

Each day, practice, and game that we get the opportunity to walk on the field and experience an aspect
of this game, - a block, reception, tackle, pass completion, interception, scoring drive i we are living a
dream. We are living our passion. Your participation and support will ensure that we will continue to
live our dream and our passion as we build on our success for the 2009 season.

Thanks for helping a dream become a reality.

Lonna Wilke
St. Louis SLAM
#55, Center (4-Year Veteran)
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Sponsorship Opportunities

Varsity i $100
e Business card prominently placedaith SLAM Souvenir Program Game Guides
e 2 Season Ticket Pass + Bhir§sOrange and Bl ack?o

Starter 1 $300
e 1/4 page ad in all SLAM Souvenir Program Game Guides
e Your companyO6B8BLwepbksdt pag ettpt/fivertSHLSELASIconM,
e 3 Season Ticket Passes +SHrtsiOrange and Bl ack

Honorable Mention i $700
e 1/2 page ad all SLAM Souvenir Program Game Guides
¢ In-arena signage Your conpany may display one (1) prominent banner at all home games.
e Your companyb6s website o rhtpt/hwvev.SHUSLIAMKksNO page O
e 7 Season Ticket Passes +-ShitsinOrange and Bl ack

First Team 7 $1,500
e Company name and/or logo included on the following printed materials:
o Posters, Flyers, and Newspaper Advertisements
e Company name will headline the Hdlime Entertainment
(i.e., <YOUR COMPANY HERE> presents the SLAM Punt, Pass, and Kick Qigalje

e Your companyds promotional mar keti ng/ gi veawa

e Company acknowledgements through out all home games

e (1) full page ad (black and white) inside all SLAM Souvenir Program Game Guides

e In-arena signage Your com@ny may display one (1) prominent banner at all home games.

e Your companyo6s website banner will appear on
http://www.STLSLAM.com

e Your companyb6s website o rmttpt/lhwvev.SHLUSLIAMkasnd page o

¢ 15 Season Ticket Passes +ShitS AOrange and Bl a


http://www.stlslam.com/
http://www.stlslam.com/
http://www.stlslam.com/
http://www.stlslam.com/
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All Conference - $3,500
e 5-month marketing campaign to players/fans via SLAM websiterdaé optin marketing
e Company nameral/or logo included on the following printed materials:
o Posters, Flyers, and Newspaper Advertisements
e Company name will headline the Hdlime Entertainment
(i.e., <YOUR COMPANY HERE> presents the SLAM Punt, Pass, and Kick Challenge)

e Your c o mamationalbnarkgbing/giveaway items will be distributed at each home game

¢ Company acknowledgements through out all home games

e (2) full page ads inside all SLAM Souvenir Program Game Guides

¢ In-arena signage Your company may display two (2) prominent basregrall home games.

e Your companyo6s website banner will appear on
http://www.STLSLAM.com

e Company name and logo on official SLAMShirts

e Your companyo6s websithesSLAMmttpt/Nvvev.SHLUSLIAMKk®N0 page o

¢ 35 Season Ticket Passes +SHtS AOrange and Bl a

All-American (Official Team Sponsor) i $10,000
e Corporate name and logo will appear associated with the teamY Q¥R COMPANY,
Official Sponsor of the St. Louis SLAM)

e Corporate name and logo will appear on all SLAM apparalh(fts, Sweaters, Jerseys, etc.)
e Company name and logo on the front of the SLAM Souvenir Program Game Guides
e 10-month marketing campaign to pkrs/fans via SLAM website & mail optin marketing
e Company name and/or logo included on the following printed materials:
o Posters, Flyers, and Newspaper Advertisements
e Company name will headline the Hdlime Entertainment
(i.e., <YOUR COMPANY HERE>resents the SLAM Punt, Pass, and Kick Challenge)
e Your companyo6s promotional marketing/ giveawa
e Company acknowledgements through out all home games
e (2) full page ads & (2) %2 page color ads inside all SLAM Souveragram Game Guides
e In-arena signage Your company may display three (3) prominent banners at all home games.
e Your companyb6s website banner wil| appear on
http://www.STLSLAM.com
e Company name and logo on official SLAMShirts
e Your companyds website o rmttpt/lhvwvev.SHLUSLIAMksNnO0 page o
e 50 Season Ticket Passes +Smm8 nAOrange and Bl a


http://www.stlslam.com/
http://www.stlslam.com/
http://www.stlslam.com/
http://www.stlslam.com/

Estimated 2010 Team Expenses

Team Uniforms (Jerseys/Pants)
Practice Gear (Shirts/Shorts)
Equipment Bags
(Carrying all football equipment to/from games)
Travel Costs for Away Games
Producing Game Tickets
Field Rental and Game Day Expenses

(includes Field Rental, Ambulance, Referee
Fees, Video/Photographers, Halftime
Entertainment, Announcer, etc.)
Slam Apparel for Fans/Sponsors
(T-Shirts, Sweaters, Visors, etc.)
Marketing
Miscellaneous

(Website maintenance, phone, office supplies,
postage and mailings, insurance, league fees,
etc.)

TOTAL COST FOR 2009 REGULAR SEASON
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$3,100
$560
$580

$11,000

$800
$6,800

$5,000

$5,000
$6,000

$38,840
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ST. LOUIS SLAM in the News and the Community
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ST. LOUIS SLAM Sponsored By:
Tom Terbrock and his dad hang out with two members of the St. Louis Slam.

EREEE AR I

(Pictured left to right) Mr. Harold Terbrock, Tom Terbrock, Frenchie is the St.
Louis Slam Football Team's Wide Reciever.

Which Rep.
candidate do you
feel is taking the

lead?
» America Tonight Q) Giuliani
» The Randy Tobler Show ) Thomgsan
* Vital Signs
» On the Money (O Romney
* Auto Talk O Mecain 4
» Max on Movies
» Sonrise Sunday () Huckabee
*# Kim Kemando 0 Paul
» Jerry Doyle
» FOX News Sunday O Hunter

» Monica Crowiey
» The Dana Show
* Bill Cunningham

IFESTYLE

97 FM TALK

» DECISION 2008
* Insiders Club

» Out and About
# Podcasts

e oo d aldis

(Pictured left to right) Mr. Harold Terbrock, Chriss Hampteon, the Fullback for the
St. Lol Slam Football Team, and Tom Terbrock
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